Call Recording Version 1.42 from SIP Print Incorporates API and HTTPS
Not all call recorders are made equal, no, especially with today’s advancements from the industry’s leading players in the VoIP call recording space. This week, SIP Print emphasized its leading stance in the market space with the unleashing of its new series of appliances, titled “version 1.42.” 
The latest appliances incorporate SIP Print’s Application Programming Interface (API), call encryption, and HTTPS features with its already powerful call recording software. Boosting flexibility and performance for call recording across SIP PBX platforms for customers ranging from SMB’s to enterprises, the appliances join the league of solutions created by the industry’s leading developers of affordable SIP-based VoIP call recording platforms.
Don Palmer, CEO of SIP Print, recently stated, "SIP Print’s latest release with the new feature sets grew out of increasing market demand in the marketplace − across a wide spectrum of industries with strong call recording requirements, such as SIP Trunk Carriers, Hosted VoIP PBX providers, financial services, legal, healthcare, and emergency services.”

The version 1.42 emerges as a result of SIP Print accommodating the needs of its SIP-PBX hosting and Co-Lo customers, channel partners, and vendors for high performance call recording across devices. Offering pure system-level SIP voice recording for small to large organizations, SIP Print provides a platform that can record functions from voicemail to “follow-me” calls on mobile phones, and off-premise phone numbers. 

The company noticed a response from customers hankering for the features that have been added to the appliances, making the version 1.42 a prime product for any organization requiring an easy and affordable way to record calls. 
SIP Print also had particular success recently with its Online Community on TMCnet. Product Manager for TMC, Anna Ritchie, wrote, “The site receives, on average, 100,000 page views per month, and SIP Print has estimated the ROI of their site at between $30k-$150k.” Palmer stated, “Where else can you get this kind of response for the investment you’re making?” 

