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Generate Qualifi ed Inquiries

White papers are one of the most effective ways to enhance your company’s authority and credibility
as a solution provider and reach key decision makers at a time when they are actively researching
solutions for their company.

• Your white paper will be viewed by hundreds of  
 thousands of prospects in each market segment:

 Enterprise, Service Provider,
 Reseller, Developer and
 Manufacturer.

•  You receive complete contact informaion
 for everone who downloads your    
 white paper.  These valuable prospects   
 who are downloading are seeking
 information to make purchasing decisions.

How the White Paper Program 
Works:

Promotion
You may submit up to 6 white papers which MSPNews will promote to over 1 million professionals via:

•  E-mail blasts
•  Ads on a network of industry leading sites
•  Promotion in eNewsletters
•  Editorials in group print publications and MSPNews
•  Ad placements in 4 print publications 

Providing information in a Podcast format enhances your 
company’s credibility as a solution provider.
By posting your Podcast on MSPNews, you also
generate cost-effective leads of executives responsible for 
specifying and purchasing Communications
componets, at any point when they are
gathering information.

You can select the exact criteria you want your prospects to meet. As MSPNews read-
ers access your podcast, you receive only the leads who fi t your criteria.  These targeted 
leads fi ll your profi titability.  These targeted leads can launch your sales team on a new 
drive.

White Paper Program

Podcasts



http://mspnews.com
To advertise, please contact Client Services at inquiry@tmcnet.com or 203-852-6800

© 2011 Technology Marketing Corporation.  All Rights Reserved.

10

Page Curl

The MSPNews Page Curl is an eye-catching advertisement. The top right corner of the Web page
reveals a teaser of your ad to prompt the reader to mouse over it.  This will cause the page to
unfold and reveal the full ad message.

Benefi ts:

• Eye-catching ad
• Seen on every page

Page Curl

Dimensions:
640x480 pixels
Live area is smaller
72 dpi, 75k max
Acceptable fi les: .gif, .jpg,
png, Rich Media Enabled

Splash Page

http://mspnews.com

The MSPNews Splash Page is a stand-alone Web page dedicated solely to the advertiser.
The splash advertisement is designed to capture the user’s attention for a short period of time.
On MSPNews the splash page appears randomly between pages of content when the
visitor is browsing the site.  The splash page will appear once a day for each visitor. 

Benefi ts:

• No clutter or competition, the advertiser owns the page
• Has the ability to animate the advertisement to create excitement and increase click throughs
• The ability to create a complex advertising message

Splash

Dimensions:
640x375 pixels
72 dpi, 60k max
Acceptable fi les: .gif, .jpg, 
.swf, png, 1-frame
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Leaderboard

Dimensions:
728x90 px
72 dpi, 50k max
Acceptable Files:
.gif, .jpg, .swf,
.png, I-frame

Ad Box

Dimensions:
336x280 px
72 dpi, 30k max
Acceptable Files:
.gif, .jpg, .swf,
.png, I-frame

Skyscraper

Dimensions: 
125x600 px
72 dpi, 70k max
Acceptable Files:
.gif, .jpg, .swf,
.png, I-frame
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Online Advertising

Banner Ads

 from search engines to a website are the result of that site’s
optimized, organic search results, rather than a pay-per-click ad.2

of clicks on PPC ads are navigational with the ad serving as an 
easy way to reach an already familiar website, rather than reaching 
new prospects.3

2(Clickstream American Internet User Survey) 
3(Atlas Institute) 
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Editorial Team 
Rich Tehrani, Chief Executive Offi cer, Group Editor-in-Chief
Since 1982, Rich has led TMC® in many capacities. Rich is an IP Communications industry 
expert, visionary, author and columnist. He founded INTERNET TELEPHONY® magazine
in 1998, launched ITEXPO  in 1999 and is the founder of TMCnet, the most popular
communications/technology site in the world.

A well-respected voice of the communications industry, Tehrani has served as an expert 
witness and been quoted frequently in such prestigious publications as the Economist
and New York Times. Rich is a computer engineer who graduated from the University

of Connecticut with a hardware/ software Bachelor of Science degree.

Erik Linask, Group Editorial Director, TMC
Erik Linask oversees the editorial content and direction of TMC’s online and print vehicles. 
He was previously Group Managing Editor. Prior to joining TMC, Erik began his career at 
management consulting fi rm Leadership Research Institute.

Tom Keating, Executive Technology Editor
Tom Keating is TMC’s Vice President & CTO of TMC, as well as an Executive Technology 
Editor. Tom founded TMC Labs, the premier IP communications testing lab. Tom has over 
15 years of experience within the communications industry. In fact, Tom helped to launch 
the industry’s fi rst magazine covering the VoIP industry and wrote the fi rst product review 
of a VoIP product from VocalTec. He also broke the story of the famous Skype outage 
of 2007 before any other news outlets. Tom holds a Bachelor of Science in Computer 
Science & Engineering from the University of Connecticut. When he isn’t testing commu-

nications, wireless, and call center products, he writes for his renowned blog: http://blog.tmcnet.com/blog/
tom-keating/.

Erin Harrison, Executive Editor, Strategic Initiatives, TMC
Erin brings more than 11 years of experience to her role as executive editor at TMC,
where she covers information technology and IP communications. Erin’s focus is on
product development, delivering insight into how emerging technologies compare to
today’s most trusted solutions.

Highly Credible Editorial Backdrop
For 30 Years, TMC has been serving communications technology 

professionals, leading the way through technological evolutions.

Our editorial team covers all the latest advancements and the 
leaders on the forefront of this evolving technology by analyzing innovative tactics, critical information 
technology and proven techniques. 

Respected Source
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Please contact us today to discuss how we can put our proven 
means to connect with marketplace decision makers to use for
your company. We look forward to our mutual success.

To advertise, please contact
Client Services inquiry@tmcnet.com 

203-852-6800
http://mspnews.com

Technology Marketing Corporation
800 Connecticut Avenue, 1st Floor

Norwalk, CT 06854
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